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OURETHOS

Breed Awareness

Health and Wellnhess

Training and Enrichment

Product discovery and reviews

Events and Experiences

Humour and Fun




AUDIENCE
OVERVIEW

Enrichment and training

Pet products and reviews

Dog Sports

Dog ownership and lifestyle

Health and Wellbeing




EDUCATION & &
TRAINING

4 Beginner and Intermediate Puppy School
PETBARN Commands (signal & spoken):
5 Sit | Stay | Beg | Paw (shake) | Spin | Focus | Gentle

Intermediate Class L ’ ° ( )1
ol ®) T
GRADUATE :

L et Dog Sports

w‘ﬂa Earth Dog | Barn Hunt | Scent Work

Petbarn;:'ge'::::g?gte Class
gm&md §:08-909%




< Views ©)
Last 30 days v 17 Apr - 16 May
Top age ranges
Gender
25-34
[ 29.9%
35_44 Views
' 19.7% Men 11 8,257
18-24 L] 35.4%
- - 0
1880 Women

45-54 O 64.6%
[ 13.6%

* Followers

o Non-followers

Accounts reached

BUNNY'S TARGET

AUDIENCE

INTERESTS & BEHAVIORS

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor incididunt
ut labore et dolore magna aliqua. Ut enim ad
mMinim veniam, quis nostrud exercitation

PAIN POINTS

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor incididunt
ut labore et dolore magna aliqua. Ut enim ad
minim veniam, quis nostrud exercitation

16.1%

83.9%

30,736
+272.4%

DEMOGRAPHICS

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor incididunt
ut labore et dolore magna aliqua. Ut enim ad
mMinim veniam, quis nostrud exercitation



Lifestyle alignment

Personality- = 4
Driven Content 4
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Meme-inspired content
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LIFESTYLE
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Relatable dog ownership

Run Club
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foxkit.co 18h foxkit.co 18h
1"l Sabrina Carpenter - House Tour > WY !l FutureDream - Morlgage proved >

Bunny has called this press
conference to discuss rising
costs of treats B

.‘."xﬁ ,J-‘ :

Bunny attending her first

bid not want to leave.

> Ad e : * 2, Add to your story




CORE VALUES

AUTHENTICITY

Real moments, honest storytelling

)

EDUCATION

Helpful content delivered simply

HUMOUR

Meme culture + millennial/Gen Z humour

LIFESTYLE

Young, active, experience-led content

COMMUNITY

Interactive and engaging content

NN D)

The best day of he
i life °° !




CONTENT
STRATEGY &
PLANNING

Account insights

Views ®
118 257 By content type
r

Views
m Followers Mon-followers

Followers 16.3%

Non-followers 83.7% Reels L] 89.6%
Stories @ 7.0%

Accounts reached 30,736 Posts » 3.3%

® Followers ® Non-followers
Top content based on views See all

Content Pillars

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed
do eiusmod tempor incididunt ut labore et dolore magna
aliqua. Ut enim ad minim veniam, quis nostrud exercitation

Use a Content Calendar

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed
do eiusmod tempor incididunt ut labore et dolore magna
aliqua. Ut enim ad minim veniam, quis nostrud exercitation




Whatisa
Scottish Terrier:

Scottish Terriers are a distinctive and
increasingly uncommon breed, helping create
highly recognisable content that naturally
stands out in crowded social media spaces.

2022 Gucci Pet
Collection

Why Scotties stand out

*s Distinctive appearance

*. Rdre breed

*« Highly recognisable silhouette
*« Memorable personality

* Strong visual identity




Content insights
Content insights

Reels Views Highest

Posts Views Highest

Content insights

Reels v Views Highest

Types of Social Media Ads

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor
incididunt ut labore et dolore magna aliqua. Ut
enim ad minim veniam, quis nostrud exercitation

Mum: Absolutely no dogs on the
furniture.
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Conclusion &
Next Steps

7

Key Takeaways

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor
incididunt ut labore et dolore magna aliqua. Ut
enim ad minim veniam, quis nostrud exercitation

Next Steps

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor
incididunt ut labore et dolore magna aliqua. Ut
enim ad minim veniam, quis nostrud exercitation

MEET ME AT THE
DOG LOVERS FESTIVAL!
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16 - 17 May 2026

Brisbane Showgrounds
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